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EYStudios Picks 
BigCommerce for Enterprise 
Merchant Ecommerce

It Started With an Illustration

A graphic artist and illustrator by design, Eric Yonge started out drawing 

logos for merchants and companies. After delivering great designs, clients 

soon began demanding more. They wanted storefronts. They wanted 

development. 

Combining his wife Gina’s entrepreneurial experience and his creative 

talents, Eric and Gina Yonge kickstarted EYStudios out of the garage of 

their small rental house in Starkville, Mississippi in 2004. 

After relocating to Atlanta, Georgia to leverage a larger talent pool, 

EYStudios quickly began developing ecommerce storefronts from front to 

back. They ramped up quickly, growing to over 20 employees within the 

first year. 

30%
faster launches

60%
increase in 
commission 
revenue

37%
increase in overall 
conversion rate

BigCommerce has grown 

so much since we first 

partnered up. Opening up 

more APIs and creating 

an open architecture 

made BigCommerce a 

really strong piece of our 

overall, revenue-generating 

company portfolio.

Sean Callihan, Marketing 

Director at EYStudios
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The Challenge

EYStudios completely outgrew the previous platform they worked on for 

a number of reasons. They were finding large issues with having too many 

third parties and installed apps. Additionally, the platform was slow to 

move their storefronts to a responsive design. 

Bottom line: EYStudios needed a new ecommerce partner — fast. They 

needed a partner who could quickly catch on to new technologies and 

integrations, while tending to collaborative opportunities that would help 

EYStudios continue to grow. 

And so began their search for a partner that would offer a mutually 

beneficial relationship with support and transparency. 

As the business evolved, EYStudios reasoned that they could expand their 

business by working with as many platforms as possible. This “the more, 

the merrier” approach, while attractive at first, resulted in development 

and training efforts being spread thin. 

The Solution

Three years ago, the company took a step back to refocus and decided on 

BigCommerce as its SaaS platform of choice.

As EYStudios advanced, so did BigCommerce. 

Sean Callihan, Marketing Director at EYStudios, sums it up. “BigCommerce 

has grown so much since we first partnered up. Opening up more APIs and 

creating an open architecture made BigCommerce a really strong piece of 

our overall, revenue-generating company portfolio.” 

With a continuously growing amount of merchants coming to EYStudios 

for ecommerce help, the team often has to make the decision if SaaS is the 

right choice. 

That decision is becoming increasingly easy. The EYStudios team is finding 

great success in every project they’ve done with BigCommerce. 

Our builds on BigCommerce 

can often be completed 

30% faster and less 

expensive than similar 

builds on other platforms, 

without skimping on 

profitability, and we’ve 

significantly reduced post-

launch headaches.

Sean Callihan, Marketing 

Director at EYStudios
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“BigCommerce projects for us by and large go very quick and smooth, 

and most importantly remain profitable,” says Sean. “It’s a testament to 

the stability, ease of use, and support that BigCommerce provides its 

merchants and partners.” 

They’re seeing more and more enterprise business choosing BigCommerce.

“The size of a merchant doesn’t dictate which platform they should use,” 

says Sean. “It really comes down to what their business requirements are.”

EYStudios sees merchants move to BigCommerce for a number of reasons.

Sometimes, it’s complexity. “If someone is piecemealing their experience 

together, with too many add-ons and app search extensions, we’ll re-

evaluate what platform they should be on,” says Sean. 

Sometimes, it comes down to brass tacks: the total cost of ownership is too 

high on other platforms due to having to buy numerous add-ons, plugins, 

and integrative tools. 

The Results

“Our builds on BigCommerce can often be completed 30% faster and less 

expensive than similar builds on other platforms, without skimping on 

profitability, and we’ve significantly reduced post-launch headaches. The 

platform is easier to work with and merchants completely understand 

what they have at their fingertips,” Sean explains. 

Due to their frictionless ecommerce approach, EYStudios can now offer 

a larger array of services, including PPC and email marketing. “We’re 

very focused on how we can build stronger relationships with a holistic 

approach. We’re a one-stop shop that can help merchants through their 

entire life cycle of bringing customers to the site, marketing to them, and 

helping them convert,” says Sean. 
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The number of BigCommerce projects EYStudios works on grows year  

after year. As of the end of 2018, BigCommerce will officially account for 

the most number of projects in their studio, and they’ve attributed a 60% 

increase in commission revenue from BigCommerce storefronts. 

Sean explains that EYStudios fully benefits from the resources provided 

through the BigCommerce Partner Program. “We’ve had supportive calls 

from so many members of your product and marketing team. BigCommerce 

asks us what we think is important, what we’re seeing from merchants, and 

what we want to see on the roadmap. That’s huge, and it shows that we are 

truly valued.” 

For EYStudios, between the highly-customizable platform and the top-

notch support, it just makes sense to partner with BigCommerce. 

Merchant Feature: The Carolina Panthers
As they geared up for the 2016 NFL Season, the  

Carolina Panthers wanted to make the switch to a new 

platform to drive a better shopping experience. With 

requests for mobile responsiveness and site navigation,  

the EYStudios team found that turning to BigCommerce 

was a winning solution. Since the switch, they’ve seen an 

83% increase in mobile conversion, a 37% increase in overall 

conversion rate, and an 18% decrease in bounce rate.


