
Think holiday shopping is all 
brick and mortar? Think again.
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of US mobile device 
users cite inconsistent 
user experience as the 
most frustrating part of 
the mobile shopping 2

37%
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1

growth in sales is 
estimated for mobile 

ecommerce in the US 1

43%
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3

of total ecommerce 
purchases came 

from mobile sales 3

31%
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Seamless mobile shopping experiences 
are more important than ever.

27%
of shoppers feel the mobile 

checkout process is too long 
and complicated 7

Tips for mobile shopping 
experiences that sell:

To increase conversions, 
improve mobile page speed.
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VISA CHECKOUT 
can reduce friction that causes shoppers 
to drop o�, especially on mobile devices. 

of orders came from 
desktop devices

47%

BLACK 

FRIDAY 2016 

was the first to 

see more than 

$1 BILLION

 in online sales from 

mobile devices. 5

53%
of orders came from 

mobile devices 6
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Cyber sales outpaced brick and 
mortar holiday spending at

 $1 BILLION+

THE RISE OF MOBILETHE RISE OF MOBILE

&

MOBILE TIPS & TRICKS

Visa Checkout brings a trusted, 
consistent payment experience 

across devices.

5

shoppers have shopped or 
browsed on a tablet 4

1 IN4

4

shoppers have shopped or 
browsed on a smartphone

1 IN3

REDUCE CHECKOUT
FORM FIELDS 

to avoid cart abandonment
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Run page speed tests 
with sites like Test My Site 
or WebPage Test

Optimize & reduce images 

Minimize your code to 
reduce your file size

Reduce tracking snippets

Eliminate unnecessary
features and apps 8

HAPPY SHOPPING!

LOA D I N G  . . .
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http://login.bigcommerce.com/deep-links/settings/payment#%2Fng-payments

